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ABSTRACT: 

Love is a very novel concept which seems new one in context o f business management but it is 

not. Present study aims at defining the love in commercial language and measuring the level of 

adoption of this love concept in corporate giants on their agenda. Present study finds the business 

leaders turning to be sensational with the emotional considerations of human kind as a part of its 

organic strategy. A big number of people are fed up with the conventionally selfish character of 

corporations which has compelled the business leaders to rethink upon the compassion with 

people.   
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INTRODUCTION 

"Neither cord nor cable can so forcibly draw, or hold so fast, as love can do with a twined 

thread." (Robert Burton, 1577-1640, English writer and clergyman, from The Anatomy of 

Melancholy, written 1621-51.) Love is a strange word to use in the context of business and 

management, but it shouldn't be.  

Love is a normal concept in fields where compassion is second-nature; for example in healthcare 

and teaching. Here love doesn‟t mean romance or sex but it refers to genuine consideration for 

human kind, with all that this implies. Love in business organizations means making decisions 

and conducting oneself in a way that cares for people and the world we live in. It discards the 

concept of spoiling the world somewhere for future generations. Why love is neglected concept 

in business world which has not always been so?  How love became unfashionable in corporate 

world? No doubt , performance management, critical reasoning, strategic planning, TQM, cost 

benefit analysis, financial results, profit volume etc are various important aspects of good 

business and management but these are fundamentally dispassionate and concerned with “left 

side brain” perspectives. Where such unloving dispassionate behavior exits in a businessman, it 

may set the tone for whole organization to be unloving and uncaring. This is a notable point that 

dispassionate results-oriented behavior has not always been exclusive domain of success which 

questions on its objectivity that provides the scope to researcher to make the study on this topic. 

LITERATURE REVIEW 
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There are so many numbers of researchers, gurus and now even a few businessmen who 

advocate greater love and compassions in business management. 

Any page about love and spirituality is incomplete without a reference of the work of Professor 

Leo Buscaglia (1924-98). Leo Felice Buscaglia started his ground-breaking 'Love Class' at the 

University of Southern California in 1969, on which later he published his work in his 

outstanding and best selling book, 'Love', in 1972. The Love Class was free, extra-curricular and 

no grades were given. Buscaglia was encouraged to tender this very unusual class after the 

suicide of a young female student, which sparked the realisation in Buscaglia that life and work 

and learning were meaningless without love and relationships. The Love course became 

extremely popular, spawning the book and also many television appearances, which led to 

Buscaglia earning the reputation 'the granddaddy of motivational speakers'. Not surprisingly, Leo 

Buscaglia has since been closely allied with the topic of love and human relationships, in which 

he focused on the value of positive human touch, and especially hugging. 

One of the research works has been done by Barbara (2006), a Cincinnati-based consultant, who 

assists organizations in developing the relationships and capabilities among people at global and 

cultural diversity. Barbara found more love and spirituality in organizations in females that 

doesn‟t mean that men are useless at it; not at all but the concept of “famine spirit” focuses that 

the biggest challenge I modern business organizations respond to what we conventionally 

consider to be „female‟ strengths and styles. The second is the work of Sonia Stojanovic (2006), 

a McKinsy consultant, featured in her book, „The New Visionaries: Evolutionary leadership for 

an Evolving World‟. As with Barbara Heyn‟s research work, Sonia Stojanovic‟s experiences and 

methodology illustrate that Love and Spirituality have a real and crucial place in the modern 
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corporate world. The concepts of love and spirituality are if anything more valid in today‟s 

challenging business environment than the customary business management pursuit of economic 

ruthlessness. 

OBJECTIVES OF THE STUDY 

 To explain the concept of love in Business Management. 

 To explore the level of reprises in corporate agenda. 

RESEARCH METHODOLOGY 

Being the study exploratory in nature and mainly primary data based, it went through survey of 

50 business leaders selected on purposive sampling.  A questionnaire was structured and got it 

filled up at four point rating scale i.e. Extremely Agree, Somewhat Agree, Not very and 

Not at All. Data has been analyzed with mean scores & overall index. Computations were made 

as below: 

 Ascertaining the level of effectiveness for individual parameters. 

The scores for the parameter are derived by multiplying the number of respondents with the 

respective score and its subsequent summing. Effectiveness index was calculated by applying the 

formula: 

Actual scores obtained for the statement   x 100 

Maximum obtainable score for the statement 

 The overall effectiveness Index is calculated by using the formula: 

Top scores obtained for the four parameters x 100 

Sum of maximum scores obtainable for four parameters 
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Overall index has been taken as benchmark 

 

PARAMETERS OF THE STUDY 

Adoption of following five things ensures the existence of love factor in a business organization. 

1. Creation whole system buy in: With organizational change, it's got to be more than the 

conventional meaning of having the manager and the leadership team on side as 

platitudes. It's vital that the whole team is on board for this sort of change. Consequences 

for non-alignment are key as the role modeling is a key aspect from the leadership - 

formal and informal. Some of the competitors try to go down the same lane without this 

kind of commitment and alignment. 

2. Attracting the heartful people: only those people make a difference who can have the 

intense involvement in something. Heartfulness and focused mind are the powerful blend 

that inspire to self and others. 

3. Employees as a part of legacy: Recognize the people as a part of journey and make 

them understand the business‟s vision and their contribution to their sense of having 

accomplished something in their lives. Give the people space to put the question as to 

why they come to work. 

4. Work on People’s personal transformation from the inside out: Permit the people to 

transform their relationship, to which they were, that meant business. It is the ripple 

impact and how it they all begin with each of them being accountable for generating the 

future. 
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5. Let the dreams follow: Being the new visionary, is about following the dreams with 

your heart. Visionary people can go into the void and access what is waiting to be 

manifested into reality. Let the people hear themselves and allow them to translate and 

work with it. 

RESULTS & DISCUSSIONS 

Table 1: Mean Scores and Index Values 

S.No Constituents of  Love in 

Business Management 

Extremely Somewhat Not very Not at 

All 

Mean 

Values 

Mean 

Index 

1 Creation whole system 

buy in 

15 8 5 2 4.2 18.86 

 

2 Attracting the heartful 

people  

3 7 13 7 3.2 14.61 

3 Employees as a part of 

legacy 

20 8 1 1 8.67 30.56 

4 People personal 

transformation from 

the inside out 

3 8 10 9 3.7 15.21 

5 Let the dreams follow 16 7 4 3 4.2 18.86 

 Overall Index     19.26 100 
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Results show that empathy in corporate behavior is increasing which is creating accountability 

for the organizations to protect the detriment of everyone and everything else. Business leaders 

are recognizing the importance of utmost mutual good faith and of them highest scores 8.7 were 

given to “Employees as a part of legacy” that means employees are being taken as long term 

worthy asset of the business organization and spending on their development is investment not 

the waste. Least efforts are made as lowest scores i.e. 3.2 have been given, to attract the people 

who are having a very much heartful profile. Heartful people are welcomed in organization but 

no special steps are taken to diagnose the heartily attachment of perspective employees with 

business organization. As scores to both variables i.e. „creation whole system buy in‟ and „let the 

people follow their dreams‟ have been given equal i.e. 4.2 which indicates their equal importance 

in organization. People are being associated with business visions and they are allowed to see the 

personal dreams in consistent with business missions. It makes the business a whole unit.  

CONCLUSION 

Present study reveals that importance of love reprises in management are being acknowledged at 

this stage of under-transformation of business world. This is the ground reality that business 

management mix is the optimal composition of methodology based on cold-hearted logic and 

dispassionate decision-making which develops a clinical leadership required to attain the long 

run success. In short run, sometimes tyrants and bullies succeed but in long run, business needs 

organic soundness which comes from being compassionate to human kind. No doubt, love 

seemingly doesn‟t feature on corporate agenda. It is at initial stage where theoretically its 

importance has been recognized by various businessmen but they are hesitating to implement it. 

Study recommends the businessmen to have the vision of bringing the love into business. To 
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recognize that everything is love, that it is not necessary to the business to be the kind of “dog 

eats dog”, hard edged, market driven force etc which is at biggest extremes today. It can enhance 

the shareholders‟ wealth while also contributing to the society and giving value to the people 

lives. 
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